M A X I M I Z E PRO F I T S W I T H
M O B I LE , S EO, & SOC I A L M E D I A

DI GITAL
MARKETING
Most local businesses recognize that their brand reputation is an
important part of bringing in new prospective customers and fostering
positive relationships with existing customers. As the marketplace
moves more toward digital, online channels have become an
increasingly important part of building a local audience as well as
educating and engaging consumers in the area.
Mobile, search engine optimization (SEO), and social media marketing
have become three of the most important digital marketing channels
for local businesses who want to maximize visibility within their
community and reach out to more local customers. Though traditional
marketing channels should not be cast aside entirely, online marketing
tactics can help to significantly increase the success of local marketing
efforts both on and offline.
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MOBILE, SEO, &
SOCIAL MEDIA
MARKETING
HAVE BECOME THREE OF
THE MOST IMPORTANT
DIGITAL MARKETING
CHANNELS FOR LOCAL
BUSINESSES.

This white paper will delve a little deeper into three of the top
digital marketing strategies available to local business owners –
mobile, SEO, and social media marketing. In addition to providing
important insight into how local businesses can benefit from digital
marketing, we will also discuss how marketers can use these online
tactics in combination with traditional offline channels to optimize
their marketing budget and get the most out of their campaigns.
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PART ONE

MOBILE
MARKETING

THE

MODERN
CO N S U MER
Many modern consumers turn to their mobile
phone or smart device when they need to find
a business close to them. Whether they are
looking for a local locksmith or the nearest
Italian restaurant, consumers can conveniently
connect through mobile search. For that
reason, it is vital for local businesses to create a
mobile-friendly website and develop targeted
mobile marketing campaigns to better reach
on-the-go consumers.
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WH Y
MO B IL E
MARKETI N G
I S P ERFECT F OR
LOCA L BUS I N E S S E S
Many small and local business owners may be under the impression that mobile marketing strategies are only
appropriate for large enterprises with massive marketing budgets. But the truth of the matter is that mobile
marketing is ideal for smaller companies with a local audience. Here are just a few ways that mobile marketing
can benefit small and local businesses:

Mobile marketing allows local
businesses to deliver timesensitive messaging.

Small businesses can use
mobile marketing to engage
local customers.

Mobile marketing campaigns
are affordable.
Mobile marketing tactics make use

It may not come as a surprise that over

Often more intimate than other

of sophisticated targeting features

half of smartphone users tend to grab

forms of communication, mobile

that allow local businesses to better

their phone right after waking up in

allows local businesses to deliver

optimize their marketing budget.

the morning. Since most smartphone

more personalized messaging that

Not to mention, mobile tactics like

users typically keep their phone

engages and builds connections

geo-targeted ads and SMS marketing

nearby at all times, mobile marketing

with their customers. In fact, one

can provide an attractive return on

is an excellent way to communicate

study found that engagement with

investment.

time-sensitive messaging like last-

branded content on mobile is 63%

minute deals or promotions that are

higher than on desktops.

set to expire.

As more and more consumers use their mobile device throughout the
buyer’s journey, it will become increasingly more important for local
companies to meet their customers where they are. Mobile marketing is
the best way to reach your local customers when and where they need
you most by delivering the right message at the right time directly to their
mobile device.
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PA RT T WO

SEARCH
ENGINE
OPTIMIZATION

INC REA S E YO UR

V IS IBILI TY
In the modern digital marketplace, it is vital that
companies from all industries work to increase
their visibility online. A growing number of
consumers are starting the preliminary research
and investigation phase of the buyers’ journey on
search engines like Google. SEO helps businesses
increase their visibility on the search engine results
page, and thus, the likelihood that customers
find their brand when searching for relevant
product or service information. Though many
local businesses may not think that SEO is a
necessity, SEO and local SEO campaigns can
help brands reach more customers and surpass
the competition. Regardless of tactic, make sure
your message has emotional connection and
positive, unique attributes. You have very little
time to communicate the essentials in some
media, so use your space and time wisely for a
compelling message. Make them feel something
beneficial, while cutting through the competition.
Think of it as the difference between “a want”
and “a need.” Great creative messaging makes
“the want “ move into “the need” part of human
behavior. Once here, it becomes unstoppable.
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SEO

W HY I T’S A MU ST

SEO plays a significant role in helping businesses increase their visibility within
the community and reach more local customers online. Here are just a few
reasons why it is a must for local businesses:
SEO is cost-effective, and it
delivers a high ROI.

It connects you with customers
when they are actively looking
for your products or services.

SEO helps local businesses
remain competitive in the
digital marketplace.

effectively, they can work to deliver

One of the biggest benefits of SEO

Most businesses understand the

ongoing organic traffic with a limited

is that it helps bring customers to

importance of search and work to

budget. This makes SEO one of the

you by increasing your visibility on

optimize their site for the search

most efficient strategies for local

the search engine results page so

engines. Those businesses without

businesses that may be working with

that local consumers will find you

an SEO strategy may soon be left

smaller marketing budgets.

when they search for information

behind.

When SEO campaigns are developed

about relevant products and services.
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GO
FURTHER
WITH
LOCAL
SEO
Local SEO requires a different
approach than the average SEO
campaign. Local search engine
optimization is the process of
optimizing your website and
content to improve visibility on the
search engines for geographicallyrelated keywords. This helps local
businesses reach and engage
more consumers living in the
communities in which they operate.

Local SEO requires a highlytargeted strategy that allows local
businesses to increase visibility
on the search engines so that
searchers nearby can find more
information about their business
when they look for relevant
information. Business owners can
use local SEO to promote their
company and engage consumers
in close proximity at exactly the
time they are looking for their
products or services.

How local SEO
benefits your
company
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PART T HREE

SOCIAL
MEDIA
MARKETING

2.5 BILLION
EXPECTED NUMBER OF
SOCIAL MEDIA USERS
BY 2018

According to a recent survey, 70% of the U.S. population has at least
one social networking profile, and the number of social media users
worldwide is expected to reach 2.5 billion by 2018. These statistics
make it clear that social media is here to stay, and many businesses
are taking notice. As social media usage continues to increase, the
way that consumers use these platforms is also starting to change.
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STAYING
CONNECTED
Social media is no longer just for staying in
touch with family and friends. Consumers
are starting to stay connected with their
favorite brands on social media channels
like Facebook and Twitter. This opens up
a significant opportunity for businesses
that want to increase brand recognition
and build stronger relationships with
their customers. The personal nature
of social media makes it useful for local
businesses that want to reach out to and
engage consumers in the area.
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SO C I AL M E D I A F O R

LO CAL BUS I N E S S E S

While other marketing tactics may focus on sales messaging,

In addition to engagement posts, local businesses can also

social media allows local businesses to engage their

invest in social media advertising to expand their reach

customers on a more personal level. This is essential for

within the local market. Popular social media platforms

building relationships with customers and developing a

like Facebook have sophisticated ad targeting features

positive brand image within the community. Local business

that allow local businesses to get their message in front of

owners can share company updates, new content, and their

those who are most likely to be interested in and buy their

latest promotions with their followers across social media

products or services. In addition to targeting by location,

channels. Social media also allows local businesses to start

business owners can also reach out to customers based on

a conversation with their customers in order to learn more

other information such as income level or interests to ensure

about their challenges, interests, and habits.

that their ads are delivered to the appropriate audience.

BUSINESSES NEED TO ENGAGE THEIR
CUSTOMERS ON A PERSONAL LEVEL ,
BECAUSE IT IS ESSENTIAL FOR BUILDING
MEANINGFUL REL ATIONSHIPS.
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PART F OU R

DOES DIGITAL
REPLACE
TRADITIONAL

T R A DI TIO NAL CH ANNE LS ARE NOT AT ODDS WIT H

D I G ITA L M A R K E TI N G S TR ATEG I E S

Many local businesses already rely on
offline channels such as television ads,
radio spots, billboards, and flyers to get
the word out about their brand and any
special promotions they may be offering.
Historically, these offline channels have
been a good way to increase visibility
in the local community and reach a
broad audience.

And moving forward, these more
traditional channels do not need to be
at odds with digital marketing strategies.
In fact, online marketing strategies like
mobile marketing, SEO, and social media
marketing pair well with offline channels
and increase their effectiveness.
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W HY
O N LIN E
& O FF LINE
C H ANNELS
WO RK WE L L
TO GETHER
Traditional offline marketing channels help businesses
reach a wider and more broad local audience. For
example, print advertising in the local newspaper
is seen by everyone in the area who picks up the
paper, and billboard ads are visible to every person
who drives by the ad on their daily commute.
Combining online marketing with your offline
outreach offers an even more effective solution.
While offline marketing provides broad visibility
in the local community, digital marketing can

help you build the brand awareness and positive
reputation you have developed through offline
channels. A digital marketing strategy helps you
zero in on your target market and reach your ideal
customers through the online channels that appeal
to them most. Moreover, with digital marketing
efforts you can more effectively deliver the right
content at the right time to help guide consumers
through the buyer’s journey. In the end, each type
of marketing helps to strengthen the effectiveness
of the other.
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HOW DIGITAL
MARKETING
BUILDS
TARGETED
REACH
Once you have established your brand in the community through offline marketing
channels, it is important that you work to deliver more targeted content to customers.
This is where digital marketing can help you get the most out of the awareness
that you’ve built through offline channels. Tactics like mobile marketing, SEO,
and social media help you provide more targeted content to consumers based
on their location and where they are in the buyer’s journey.
Mobile marketing allows you to reach out to consumers who are in a specified
geographic area, such as a 10-mile radius from your physical store location.
This is especially beneficial when you are running local promotions or want to
advertise your brand to those nearby who are in need of your products or services.
Similarly, by optimizing your website and blog content for search engines, you
help increase visibility among users who are searching for products or services
similar to yours within the area. Meanwhile, social media marketing helps you
to foster relationships with those who may not yet be ready to buy or customers
considering purchasing from your company again.
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D IG ITAL MAR KE TING TACTICS

GET MORE
OUT OF YOUR
MARKETING

Digital marketing tactics like mobile
marketing, SEO, and social media
marketing help local business owners
optimize their marketing budget and get
more out of their campaigns. Though
many local business owners opt for
traditional offline channels that have
worked in the past, digital marketing
helps to make these channels even more
successful through campaigns that are
built to play on the strengths of both
online and offline marketing.
These three key online marketing strategies
assist businesses in reaching a modern
local audience that is increasingly on-thego and staying connected through the
internet. As the marketplace continues
to delve deeper into digital, those local
businesses without an online marketing
strategy may very quickly be left behind.

TA K E YO U R S H A R E .

It is never too late to start building
an effective online marketing
strategy that utilizes mobile,
SEO, and social media to reach,
engage, influence, and convert your
audience. If you are ready to
take
the
next
step,
Michigan.com is ready to help.
Contact us today for more
information about how your
business can utilize cutting
edge
digital
marketing
practices to boost traffic and
increase sales.

Toby Tabaczynski
313-223-3203
ttabaczyn@michigan.com

